




‘aseptic’
A technology used for packaging preservative-free products, especially 
fresh juice and tea, under sterile conditions.

‘Baltics; Baltic States’
Estonia, Latvia and Lithuania.

‘bottler’s agreement’
An agreement between TCCC and a bottler of TCCC which governs 
the rights and obligations of the parties in relation to the manufacture, 
packaging, distribution and sale of TCCC beverages in a specified 
geographical area.

‘bps’
Abbreviation of basis points. One basis point is equal to one hundredth 
of a percentage point (0.01%).

‘capital expenditure; capex’ 
Gross capex is defined as payments for purchase of property, plant and 
equipment. Net capex is defined as payments for purchase of property, 
plant and equipment less receipts from disposals of property, plant and 
equipment plus principal repayment of finance lease obligations.

‘carbonated soft drinks; CSDs’
Non-alcoholic carbonated beverages containing flavourings and 
sweeteners, excluding, among others, waters and flavoured waters, 
juices and juice drinks, sports and energy drinks, teas and coffee.

‘Coca-Cola Hellenic’
Coca-Cola Hellenic Bottling Company S.A. and, as the context may 
require, its subsidiaries and joint ventures. Also, ‘the Company’ or ‘the 
Group’.

‘Coca-Cola System’
The Coca-Cola Company and its bottling partners. 

‘cold drink equipment; CDE’
A generic term encompassing point-of-sale equipment such as coolers 
(refrigerators), vending machines and post mix machines. 

‘consumer’
Person who drinks Coca-Cola Hellenic products. 

‘CSR’
Corporate Social Responsibility.

‘customer’
Retail outlet, restaurant or other operation that sells or serves Coca-Cola 
Hellenic products directly to consumers.

‘EBIT’
Earnings before interest and tax. 

‘EBITDA’
Earnings before interest, tax, depreciation and amortisation, and other 
non-cash items.

‘future consumption; FC’
A distribution channel where consumers buy beverages in multi-serve  
packages (typically one litre and above) for consumption at a later time, 
mainly at home.

‘FYROM’
Former Yugoslav Republic of Macedonia.

‘GDA’
Abbreviation of Guideline Daily Amounts.

‘IFRS’
International Financial Reporting Standards of the International 
Accounting Standards Board. 

‘immediate consumption; IC’
A distribution channel where consumers buy beverages in chilled single-
serve packages (typically 0.5 litre or smaller) and fountain products for 
immediate consumption, mainly away from home.

‘Ireland’
The Republic of Ireland and Northern Ireland. 

‘IT’ 
Abbreviation for Information Technology.

‘Italy’
The northern and central regions of Italy served by Coca-Cola Hellenic.

‘market’
When used in reference to geographic areas, territory in which Coca-Cola 
Hellenic does business, often defined by national boundaries.

‘non-carbonated soft drinks; non-CSDs’
Non-alcoholic beverages without carbonation including, but not limited 
to, waters and flavoured waters, juices and juice drinks, sports and 
energy drinks, teas and coffee.

‘per capita consumption’
Average number of servings consumed per person per year in a specific 
market. Coca-Cola Hellenic’s per capita consumption is calculated by 
multiplying our unit case volume by 24 and dividing by the population.

‘PET’
Polyethylene terepthalate, a form of polyester used to manufacture 
beverage bottles. 

‘ready-to-drink; RTD’
Drinks that are pre-mixed and packaged, ready to be consumed 
immediately with no further preparation.

‘ROIC’
Return on Invested Capital is calculated as operating profit plus 
amortisation less adjusted taxes divided by average invested capital 
(total equity plus interest-bearing debt).

‘serving’
237ml or 8oz of beverage. Equivalent to 1/24 of a unit case.

‘TCCC’
The Coca-Cola Company and, as the context may require, its 
subsidiaries.

‘UNESDA’
Union of European Beverages Association, a founding member of the 
EU Platform for Action on Diet, Physical activity and Health.

‘unit case’
Approximately 5.678 litres or 24 servings, being a typically used measure 
of volume.

‘vending business’
A business that uses vending machines to sell products.  Vending 
machines are automatic devices that sell goods such as beverages and 
snacks without a cashier.

Glossary of terms
The following definitions apply throughout the Annual Report unless the content requires otherwise:
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This document contains forward-looking statements that involve risks 
and uncertainties. These statements may generally, but not always, be 
identified by the use of words such as ‘believe’, ‘outlook’, ‘guidance’, 
‘intend’, ‘expect’, ‘anticipate’, ‘plan’, ‘target’ and similar expressions to 
identify forward-looking statements.

All statements other than statements of historical facts, including, among 
others, statements regarding our future financial position and results, our 
outlook for 2008 and future years, business strategy and the effects of 
our recent acquisitions, and restructuring initiatives on our business and 
financial condition, our future dealings with The Coca-Cola Company, 
budgets, projected levels of consumption and production, projected raw 
material and other costs, estimates of capital expenditure and plans and 
objectives of management for future operations, are forward-looking 
statements. You should not place undue reliance on these forward-looking 
statements. By their nature, forward-looking statements involve risk and 
uncertainty because they reflect our current expectations and assumptions 
as to future events and circumstances that may not prove accurate. Our 
actual results could differ materially from those anticipated in the forward-
looking statements for many reasons, including the risks described in our 
annual report on Form 20-F filed with the U.S. Securities and Exchange 
Commission (File No 1-31466).

Although we believe that the expectations reflected in the forward-looking 
statements are reasonable, we cannot assure you that our future results, 
level of activity, performance or achievements will meet these expectations. 
Moreover, neither we nor any other person assumes responsibility for the 
accuracy and completeness of the forward-looking statements. Unless we 
are required by law to update these statements, we will not necessarily 
update any of these statements after the date of the consolidated financial 
statements included here, either to conform them to actual results or to 
changes in our expectations.
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M-real Hallein AG, the manufacturer of EuroBulk paper used in pages 1-54 has a policy to only use wood which comes from sustainably managed commercial forests.
The wood for the production of EuroBulk comes from forests with economically viable, environmentally appropriate and socially beneficial management. This is certified under the PEFC system. 

M-real Hallein AG is certified in accordance with DIN EN ISO 9001, DIN EN ISO 14001 and EMAS. 

All environmentally relevant data, including the origin of the wood, are documented in EuroBulk ‘Paper Profile’. The respectively valid certification can be found on the M-real website.
EuroBulk is fully recyclable, with no harmful residue.




